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WELCOME



Godfella Productions Studio’s (GPS) is a multimedia agency based in Cape Town, Muizenberg. We help our

clients accomplish their business objectives through successful branding, strategy and creative work.

The Godfellas are a team of designers, journalists, film producers, media and marketing specialists who share
a passion to build enduring brands from an intergrated perspective with a wide range of branding, design and media
communication.

GPS offers branding and design; photography, film and video production; and media and public relations.
If you need designs and illustrations for brochures and packaging, advertising, logos, business cards, letterheads and sig-

nage, Godfellas will round you off with an attractive online presence via web design and development. Want video? We'll
see you right.



BRAND STRATEGY

As a media and branding agency we believe it is important to value brands as they play a huge role in consumers
lives. A brand is the most prominent asset any company treasures. Our role as Godfellas is to generate undivided
attention which is expressed visually and verbally across multiple platforms. The message should be an

indelible truth to the brand and highlight the brand’s image and identity. So how do we do this?

We start off by capturing the essence of clients product to create marketing, strategic and creative direction by
implementing the following steps:

« Information gathering
o Brand truth

« Brand processing

» Brand application



BRAND STRATEGY

INFORMATION GATHERING:

« Details of every element of the product
« Loyal to potential consumers

e Direct, indirect and trending competiton
« Consumer enviroment

BRAND TRUTH:

Get human truth from consumer.

This means their feelings, connections, opinions
and impressions of the brand

BRAND PROCESSING:

This is the process of all the product
information and consumer insights. lts a vivid
expression in words and images that captures
the unique relationship between the consumer
and particular product or service

BRAND APPLICATION:

Once the brand has been defined, we use it for
every single marketing decision. We apply it to
the development of advertising campaigns, to the
creation of collateral to the design of websites
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The Witness

KwaZulu-Natal July 8, 2014

dier, Private Myengawa Beleza, who died in

Wordd War 1, was reburied in the main South
African cemetery at Delville Wood, from which
he had previously been excluded.

In 1916, the fighting in Furope had ground to
a bloody stalemate on the Western Front. The
call went out from Britain to the white settler
dominions of the British Empire to raise volun-
teers for labour battalions from their indigenous

IN France last weekend, a South African sol-

populations. South Africa was initially asked to
raise 10 000 black troops for snch battalions in
France. Beleza would have been one of these vol-
unteers. Using black troops to fight against
white troops was considered unacceptable by the
standards of the day, hence their recruitment as
labourers. Even so, there was white opposition to
the recruitment drive, some of it clearly racist in
tone. Underdying such objections was the fear
that on their return, black soldiers would expect

First Crusade: 15000 starving Christian st

r

march in a religious procession around

Jerusalem, as its Muslim defenders look ¢

equality with whites.

At the time of World War 1, long before for-
mal apartheid, institutionalised racism was well-
entrenched, the mees were separated and the
South African govemment did not allow black
soldiers to be buried in “whites only” cemeteries.

Such artitudes had repercussions for South AR
rica during World War 2 when, in 1940, again a
call went out for black labourers, There was a re-
luctance to volunteer, directly attributable to the

Dire state of SA’s born-frees

OPINION

Abram Molelemane

IE recent statistics on vouth un-
employment in South Africa,
36,12 (an increase of four percent

between 2008 and 2014), suggest a

Y S | FE—— R Sy S

ants, China, has invested heavily in edu-
cation. [n fact, it has the largest educa-
tion system in the world. In June, there
were 9,39 million pupils taking the Na-
tional Higher Education entrance exami-
nation (GAO Kao) inChina. Inaddition,
it has a constant teacher-development
system. Once teachers are employed in
a school, there is a system of induction
and continuous professional develop-

TR T DR g e G e e |

* Support — a lack of government, pri-
vate sector, parental and school support
for enterprise skills hinders the growth
of these skills at a young age.

¢ Finance — while finance is available, it
is difficult to access. For the few who try
to establish and mimic some business
prowess, the red tape around access and
other restrictions continues to hinder a
vibrant society of young entreprencurs,
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SCOUTS OFFER A

Abram Molelemane

IT IS well documented that structure,
support and encouragement can con-
tribute towards changing the lives of
young people for the better.

Not only do these concepts prepare
young people to make appropriate eth-
ical and moral choices, but they also
build self-confidence and the knowledge
and skills that can help them to be more
successful and productive citizens.

Unfortunately, in many of the poorer
areas of our country such support for
youngsters is in short supply, with the
triple challenges of poverty, HIV/Aids
and parents who are not involved in their
children’s upbringing exacerbating the
problem. The good news is that in some
areas the scouts movement is offering a
road map to a better future, using a
time-honoured philosophy built around
respect, service and discipline.

Ronny Sekwela, a polite and confident
young man of 23 from Limpopo’s Lep-
hane village outside Tzaneen, agrees
with the notion of scouts paving the way
to a brighter future. He is one of a grow-
ing number of youths from the area who
managed to turn their life around
through joining scouts.

By his own account, not so long ago, he
was wasting his life away with alcohol
and a reckless lifestyle.

[ NS P

YOUNG TALENT: Scouts Roxanne
Willemse, Unakho Ndamase, Dieter
Willemse, Bongeka Mtsobole and Lynell
Pietersen PHOTO: FREDLIN ADRIAAN

Sekwela joined the scout movement at
the age of 14, following a chance
encounter with a few scouts in his area
who were participating in the movement
thanks to an organisation called Keep
the Dream 196 (KTD).

He is currently an IT intern at Inter-
national Business Machines; he says that
he hopes to start his own telecommu-
nications company, which would enable
him to help uplift young people in his
community.

For information contact Louise Batty
on keepthedream196@gmail.com or visit
www.keepthedream196.com
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QUOTE OF THE DAY
Some people are at the top of the ladder, some are in the middle, still more are at the
bottom, and a whole lot more don't even know there is a ladder. - robert schuler, American clergyman
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Sustainable projects
can level urban bias,
ease rural poverty
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